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Resumo

Os avangos na tecnologia mudaram fundamentalmente a forma como a informacdo é produzida e
consumida por todos os atores envolvidos no turismo. Os turistas agora podem acessar diferentes
fontes de informagdo e podem gerar seu proprio conteido e compartilhar seus pontos de vista e
experiéncias, e essas informagdes passam a ser fundamentais para destinos turisticos. O objetivo deste
artigo ¢ identificar a convergéncia conceitual entre os temas big data, experiéncia e destinos turisticos
de forma bibliométrica e sistematica e analisar a evolucdo dos temas de pesquisa. Trata-se de uma
pesquisa qualitativa que tem como metodologia empregada a revisdo sistematica, utilizando do
método Proknow-C (Knowledge Development Process Constructivist) no passo-a-passo da pesquisa, e
a analise bibliométrica através da ferramenta VOSviewer para o levantamento e anélise de indices,
como numero de citacOes e distribuicdo geografica. Foram levantados 146 trabalhos de duas bases de
dados diferentes, Web of Science e Scopus, no més de abril de 2022, utilizando os descritores ‘big
data’, ‘experience’ e ‘tour* destination’. Esses resultados foram compilados e unidos no software
RStudio e baixada em formato .CSV para analises através do Excel e do VOSviewer. Os resultados da
pesquisa demonstram que os estudos em turismo que utilizam big data como ferramenta de obtencdo e
andlise de dados cresceu consideravelmente entre os anos de 2017 e 2021, com contribuicdes
significativas de aplicagdes reais de metodologias e modelos de pesquisa para destinos turisticos,
principalmente no que diz respeito a experiéncia. O pais com maior nimero de artigos relacionados a
ele é a China, seguido pelos Estados Unidos, Italia e Espanha. As revistas com maior numero de
publicacBes foram Journal of Destination Marketing & Management e Sustainability, ambas com 9
publicacBes. Sugestbes de pesquisas futuras abordam a inclusdo de outras bases de dados para a
pesquisa e destaca a metodologia de sentiment analysis na experiéncia do usuario.
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Abstract

Advances in technology have fundamentally changed the way information is produced and consumed
by all actors involved in tourism. Tourists can now access different sources of information and can
generate their content and share their views and experiences, and this information becomes
fundamental to tourist destinations. The objective of this paper is to identify the conceptual
convergence between the themes big data, experience, and tourist destinations in a bibliometric and
bibliographic way and to analyze the evolution of the research themes. This is qualitative research that
has methodology employed the systematic review, using the Proknow-C method (Knowledge
Development Process Constructivist) in the step-by-step research, and the bibliometric analysis
through the VOSviewer tool for the survey and analysis of indexes, such as number of citations and
geographical distribution. A total of 146 papers were surveyed from two different databases, Web of
Science and Scopus, in April 2022, using the descriptors 'big data’, 'experience’, and 'tour* destination'.
These results were compiled and merged in RStudio software and downloaded in .CSV format for
analysis using Excel and VOSviewer. The results of the research show that studies in tourism using
big data as a tool to obtain and analyze data grew considerably between the years 2017 and 2021, with
significant contributions of real applications of research methodologies and models for tourism
destinations, especially regarding experience. The country with the highest number of articles related
to it is China, followed by the United States, Italy, and Spain. The journals with the most publications
were Journal of Destination Marketing & Management and Sustainability, both with 9 publications.
Suggestions for future research address the inclusion of other databases for the research and highlight
sentiment analysis methodology in user experience.
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